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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Discuss the social and ethical aspects of advertising.

b)  State the role of Advertising in the Marketing Mix.
OR

c)  Write the meaning, purpose and function of advertising.
2. a) Discuss the planning process of advertising campaign.

b)  Explain the characteristics of marketing strategy.
OR

c)  Write the concept and methods of advertising budget.
3. a) Explain the significance of Media Planning.

b)  State the evaluation process of Media.
OR

c)  Discuss the role and types of media.
4. a) Discuss the process of selection and co-ordination of advertising agency.

b)  Elaborate the regulation of advertising.
OR

c)  Write the concept, structure and function of advertising research.
5. Write short notes:
a) History of advertising.
b) DAGMAR approach.
c) Media research.

d) Internet Advertising.
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